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What is MOBILEGEDDON?  
 

Being encouraged to have a mobile-friendly website certainly isn’t a new thing, but 
on April 21, 2015 it will take a new form of urgency as Google adds mobile-
friendliness to their search algorithm.  
 
The announcement came on February 26, 2015, when Google announced that its 
algorithms have to adapt to new internet usage patterns. With a growing number of 
people accessing the internet with a mobile device, the algorithm change will help 
ensure that mobile users find web pages that are optimized for their devices. Since 
that time, Google has shared more information – and we’re now in the final stretch 
for business owners to make this all-important change to their business website.  
 

What the New Algorithm Change 
Means to Your Business  
 

To explain it as simply as possible, starting on April 21, 2015, if your website is not 
mobile-friendly then it will not (likely) be displayed in search results performed by 
mobile users.  
 
This could translate to a huge decline in visibility, site visits, and sales.  
 
More specifically, Google’s new algorithm will label your website as mobile-friendly, 
directly on the search results page, and use that label to determine what results 
appear in mobile searches. Experts are predicting that the change will have a 
significant impact on search results in all languages and all countries around the 
world.   

http://www.smarthustle.com/google-mobile-search-changes/
http://www.smarthustle.com/google-mobile-search-changes/


What is ‘Mobile Friendly’ in 
Google’s Eyes?  
 
 
There are three types of designs that are mobile friendly in Google’s eyes: 
 
1. Responsive Design  

2. Dynamic Serving (or Adaptive Design) 

3. Separate URLs for a mobile site.   

 

The chart below gives an overview of each of the design aspects.  
 
You can visit Google’s developer site to select which design your site falls under. 

https://developers.google.com/webmasters/mobile-sites/mobile-seo/overview/select-config?hl=en
http://www.smarthustle.com/


RESPONSIVE DESIGN 
 

A responsive design will automatically adjust to fit the screen, no matter the size. It 
takes your main desktop URL and then reconfigures it to be displayed properly. It is 
called responsive because it will respond to the screen dimensions and fluidly 
change. This picture explains responsive design:   

ADAPTIVE DESIGN  
 

An adaptive design, or what Google refers to as RESS “dynamic service”,  has 
predefined screen sizes. It detects the user’s screen size, then adapts, choosing the 
correct predefined screen size. At the very minimum adaptive designs should have 
three predefined screen sizes: a low resolution viewport for smartphones, a medium 
resolution viewport for tablets, and a high resolution viewport for desktops and  
laptops.  

source: http://www.sitepoint.com/moving-beyond-responsive-web-adaptive-web/ 

http://www.sitepoint.com/moving-beyond-responsive-web-adaptive-web/
http://www.smarthustle.com/


SEPARATE MOBILE-FRIENDLY SITE  
 

Your third option for ensuring you have a mobile-friendly site is to set up a separate 
mobile friendly website that is different from your standard desktop site. This would 
be a site designed specifically for mobile devices.  
 
When you set up a separate mobile friendly site, the website developer or company 
will create a separate URL for the mobile version of your site. In most cases,  our URL 
would change from the standard desktop address, “www.example.com”, to 
“m.example.com” in the mobile version. The configuration will detect where the 
viewer is coming from. If they’re coming from a smartphone or tablet, the mobile site 
will be displayed, or if it detects they are coming from a desktop or laptop, the 
traditional website will be displayed. 
 
Depending on your design, your mobile website may look considerably different than 
your regular homepage or you can mimic it as closely as possible. Regardless, it’s 
important to ensure key elements of your page (contact info, about, etc.) exist so 
those searching receive the information they need. 

You should know if you have a separate mobile friendly website because you would 
have specifically designed and paid for it. If you are unsure, search for your site via 
a mobile device and see how the URL appears. 

https://developers.google.com/webmasters/mobile-sites/mobile-seo/configurations/separate-urls
C:/Users/Carolyn/Documents/Add-in Express


WHICH DESIGN IS BEST? 
 

 
Responsive and adaptive designs are often mingled together as simply ‘responsive 
design’. In most cases, the coding is the only difference, but on a basic level they do 
the same thing (allowing for the same regular webpage to be displayed on any 
device). 
 
The differences between these three ‘mobile friendly’ options are: 
 
1. Whether the same URL is used 

2. Whether the same HTML is used 

 
So how do you decide which design is best and Google will look upon most favora-
bly? 
 

In the past Google has said that they recommend a responsive design, but that has 
evolved and changed.  
 
 
 

 
 
 
 

According to Google’s development page, Google does not favor any 
particular URL format as long as the page(s) and all page assets are 
accessible to all Googlebot user agents. A Googlebot is Google’s web 
crawling bot (you may know this as a ‘spider’), which crawls sites 
discovering new and updated pages to be added to the Google index. 

http://googlewebmastercentral.blogspot.com/2012/06/recommendations-for-building-smartphone.html
https://developers.google.com/webmasters/mobile-sites/mobile-seo/overview/select-config?hl=en
https://support.google.com/webmasters/answer/182072
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HOW TO TEST IF YOUR SITE IS 
MOBILE-FRIENDLY  
 

 
There are a few options for testing to see if your website is mobile-friendly. 
 

1. Use Google’s Mobile Friendly Test 
 

Google has created a site that will allow you to test your website. You can access it 
HERE.  To test, simply: 

1. Click on the link 
2. Enter your website URL 

 

Google will analyze your site and tell you if it passes their mobile-friendly test or fails. 

https://www.google.com/webmasters/tools/mobile-friendly/
http://www.smarthustle.com/


HOW TO TEST IF YOUR SITE IS 
MOBILE-FRIENDLY  
 

 

2. Adjust Your Browser Settings 
 

Another option to test is to adjust your browser settings. As you pull the right side  of your 

screen over to the left and make it smaller, a non-mobile friendly website won’t change at 

all – but a responsive or adaptive website will respond or adjust. This is best pictured in the 

GIFs you can view HERE. 

 

3. Try MobileTest.Me 
 

MobileTest.Me allows you to choose a device (Apple iPhone 5, HTC One, Nokia Lumia 920, 

Samsung Galaxy Y, Google Nexus 7, Apple iPad Mini) – then type in your website to see how 

it looks on that specific device. 

 

4. Try It Yourself! 
 

Even if Google says you are mobile friendly, or the other tests show you are too, you still 

want to make sure that the website is still working how you want it to – that things look 

right, are easy to read, etc. If you’re not happy with how your website looks and works on a 

phone or tablet, you should think about creating a separate mobile friendly website that 

does exactly what you want it to.  

 

<<< BONUS Quick Test >>> 

If you want final confirmation, mobile-friendly websites will be 

labeled when you search for them. 

Google your site and make sure you are labeled as mobile-

friendly! 

http://www.responsys.com/blogs/nsm/cross-channel-marketing/difference-responsive-adaptive-web-design/
http://mobiletest.me/
http://www.smarthustle.com/


DO I EVEN HAVE MOBILE TRAFFIC?  
 

 

Check For Mobile Traffic 

 
The first step in determining if you even need to do anything is to check if you are 
even getting mobile traffic or not. If you don’t, then you really have nothing to worry 
about. But odds are, in today’s world, that some of your traffic is coming from mobile 
devices. 
 
To check, follow these steps: 
 

1. Log into Google Analytics 
2. Click on ‘Audience>Mobile>Overview’ 

 
This will show you a breakdown of desktop, mobile (phone) or tablet traffic. If you 
have a significant amount of mobile traffic, then you should consider fixing your site. 
 
You can also plot the mobile views as compared to overall views on a graph for easi-
er analysis. To do that: 
 

1. Log into Google Analytics 
2. Click on Audience in the left menu 
3. Click on Mobile and Overview 
4. Change the Date Range to whatever period you want 
5. Click the checkbox next to Mobile below the graph 
6. Click on Plot Rows 
7. Then you will get a graph like the one pictured below 

Source:  http://www.sitesell.com/blog/2015/04/google-mobile-readiness.html 

http://www.sitesell.com/blog/2015/04/google-mobile-readiness.html
http://www.smarthustle.com/


HOW TO FIX YOUR SITE IF IT’S NOT 

MOBILE-FRIENDLY 
 

 

If you are getting a considerable amount of mobile traffic, you are really going to want to 

update your site. Not doing so will eliminate your site from mobile searches and with over 

60% of searches coming from mobile devices, that can equate to a LOT of lost business!  

Here are some ideas on how to fix your site. 

1. Update Your Website Theme 

You may not have to completely build a new website – consider purchasing and installing 

a responsive theme – it will take some time to find the right one and to customize/

personalize the site to your liking, but it’s not a major switch. 
 

The one advantage to doing a theme update is that this also gives you a chance to give 

your site a fresh new look, if you haven’t updated it in some time! Use this as an 

opportunity to finally change all those things that you’ve wanted for some time! 

 

2. Talk to Your Designer 

If you have a custom website design that was done by a designer, reach out to them and 

ask them what it will take to update the design so it passes Google’s mobile-friendly test. 
  

In many instances, the changes could be as simple as resetting image dimensions. 

3. Consider a Plugin 

For a quick fix, consider a plugin that will make your site mobile-friendly. A few options 

would be: 

 JetPack: Jetpack has a mobile setting, so if you already have that plugin, 

click on the settings, find the mobile theme tool and click to activate. 

 WPTouch: WPtouch is a plugin that automatically enables a simple and 

elegant mobile theme. 

 Additional plugins would be MobilePress, Wapple Architect, WP Mobile 

Detector and OBox Mobile 

http://jetpack.me/
https://wordpress.org/plugins/wptouch/
http://wordpress.org/plugins/mobilepress/
http://wordpress.org/plugins/wapple-architect/
http://wordpress.org/plugins/wp-mobile-detector/
http://wordpress.org/plugins/wp-mobile-detector/
http://kb.oboxsites.com/themedocs/introduction-to-obox-mobile-2/
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HOW TO FIX YOUR SITE IF IT’S NOT 

MOBILE-FRIENDLY cont. 
 

 

 

4. Create a Mobile Site 

While all of the previous options were specific to updating your responsive or adaptive 

design, the other option we discussed at the beginning of this guide is to create a 

separate mobile site. 
 

There are a number of services that can help you do this. Here are some of the top rated 

mobile website builders as rated by Top Ten Reviews: 

 Duda 

 goMobi 

 Onbile 

 MoFuse 

 Qfuse 

 ActiveMobi 

 
 

 

http://mobile-website-builder-review.toptenreviews.com/
https://www.dudamobile.com/
http://www.networksolutions.com/mobile-website/index.jsp?siteid=662&channelid=P134C662S532N0B156A1D729E0000V102&AID=10955870&PID=7158791&clickid=645911744
http://www.onbile.com/plans-and-prices/
http://mofuse.com/pricing/
http://qfuse.com/#a_aid=520bf8e155b24&a_bid=11110002
http://activemobi.com/
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